
B R A N D  G U I D E L I N E S



WELCOME TO THE ARK
We are a full service, turn-key retreat space and accommodation located in Ubud 
Bali complete with a spacious yoga shala and plant-based trained chefs.

We hold space. We greet with open arms. We offer a secure place for our retreat 
leaders to fully manifest their offerings so participants are able to have the 
experience of diving deeper into themselves to recreate their lives and realities. 
We are a community, and we aim to authentically connect with ourselves, 
eachother and nature and lift eachother up. 

OUR PURPOSE

By offering a warm, welcoming environment, we give people the opportunity 
and inspiration to live their dreams.
 
By offering a held, safe space, people are able to connect with themselves, each 
other to build a strong sense of community. We live symbiotically with nature 
and allow it to come in to all that we do. It’s main focus is to provide soulful 
service to retreat leaders for the entire retreat hosting journey to ensure their 
client’s experience was a positive and transformational one. 

OUR VALUES

With community, connection and creation at the heart of The Ark, everything 
we do supports and nourishes these core beliefs. 

The Community is inclusive, welcoming, non-judgemental and compassionate. 
We lift eachother up. 

The Connection is from the soul. We act with integrity in all aspects of our busi-
ness from communication to organization, scheduling and follow through.

The Creation is from the heart. We create everything with the highest quality 
ingredients and materials to leave everyone feeling nourished in the mind, 
body and spirit. 



OUR AUDIENCE
Our ideal client to host retreats are living in larger cities, or “wellness hubs” 
around the world. They are tech-savvy, in the know about wellness trends, 
and have built a “tribe” that they are ready to lead on a retreat and create a 
personal experience around. 

PROFILE: 

Raquel is our 32 year old, young professional living in Oregon, in the US. She 
has travelling to Bali before, and absolutely loved it and is ready to host a 
retreat in Ubud. 

Raquel is a tech-savvy individual and has her own online business, which is 
running successfully. Raquel also loves travelling, and exploring new places 
and writing about them on her blog. 

She lives in a funky, yet low maintenance apartment in the downtown area of 
Portland. Her place is filled with a lot of plants (including basil), comfy cush-
ions and candles and don’t forget her beloved cat. She loves to do outdoor 
activities with her friends such as biking around the city, going to farmers 
markets and camping trips with friends. Raquel is social on the weekends, but 
also values time alone, which she spends meditating, or reading books on 
urban sustainability, and composting. 



We hold space. 

BRAND PERSONALITY
The Ark is vibrant, warm and casual. The brand voice is enthusiastic, upbeat, 
informal, and always with a positive tone. We like to make you feel like any-
thing is possible, yet the words used give a sense of reliability and depend-
ability.

The informality of the brand voice allows everyone to feel like family, and we 
can share our passion and level of commitment at the same time. The Ark is 
transparent with messaging, to build trust with their audience. 

The Ark maintains a bright and fresh demeanour, and our responsiveness is an 
indication of their level of commitment to each client and relationship we are 
nourishing. It’s main focus is to provide soulful service to retreat leaders for 
the entire retreat hosting journey to ensure their client’s experience was a 
positive and transformational one. 

Example: Awesome! Welcome to The Ark community. We host the best 
retreats in Bali, and if you book with a friend then the second booking will 
recieve 50% off. Ps. If you know someone looking for the perfect retreat 
venue, please pass us on! 

IMAGERY

The imagery chosen for the brand should feel lush, and vibrant with a lot of 
nature and greenery. Look for photos that are edited to be more saturated 
and jewel tones to them. 

The colour pallette of the photos should remain true to the brand, which 
includes shades and blue and green and gold. To contrast, white dominate 
images can also be used to represent The Ark and its airy, clean nature. 

The subject of the images should also focus on harmony with one’s ownself, 
each other and with nature. Images should always have an inspiring, joyful 
nature to them, that make people feel like anything is possible. Avoid overly 
exposed images, low quality, or too dark of images. 



We hold space. 

THE LOGO
BEST PRACTICES

DO retain legibility of the logos at all times by placing it on 
clear areas of photos, or plain colour backgrounds.
DO use the logos in black or white when needed for legibility 
or clarity.
DO maintain clear space around the logos at all times. Use 
the size of the letters themselves as a guide.
DO use the main logo in gold white it’s primary colour. or 
white 

DO NOT stretch or distort the logos in any way.
DO NOT add any effects to the logos, such as a drop shadow, 
embossing or similar.
DO NOT place the logos on heavily patterned backgrounds.
DO NOT size the logos below 0.5” or 35px in order to
maintain legibility.

NOTE: If only a small area is available for the logo, use the 
simplified vertical version, or in green circle to ensure 
visibility (without the small text at the bottom) 



OSWALD

Lato

ABCDEFGHIJKLMN
NOPQRSTUVWXYZ
abcdefghijklmn
nopqrstuvwxyz

ABCDEFGHIJKLMN
NOPQRSTUVWXYZ
abcdefghijklmn
nopqrstuvwxyz

BRAND TYPOGRAPHY
Two typefaces make up the brand font system - both of 
which are suitable for print & web use. Use the following 
guidelines when designing with these typefaces and play with 
weight options available.

BEST PRACTICES

Oswald
can be used:
- For headings
- In upper-case
- with slight spacing between the letters where possible

Lato
can be used:
- For body copy (in light or regular)
- For sub headings (in upper case, light)
- In sentence case and upper case
- In all other weights when bringing attention to a piece of 
information (i.e. Semi-bold or Semi-bold italic)

When adding space between the letters of your text
(otherwise known as tracking) we suggest no more than 100 ems.

1234567890!?&

1234567890!?&



The colour palette of The Ark includes vibrant, jewel tones that suit the 
overall vibe and imagery style. With a simple, yet dynamic palette, that 
can be used in a variety of ways these colours pair well with photos of all 
kinds and allow natural elements to be incorporated easily. 
     
BEST PRACTICES
     
The two primary colours of the brand, gold and the medium blue are to be 
used for the main logo, and in most instances. Use white text on the blue 
or green for contrast and legibility, and wherever else it’s needed.
     
The secondary colours, the deep green and light blue are to be used for 
supportive accents. The light blue is great as a pop of colour, or to draw 
the eye to a certain area, while the deep green can be used to create bold 
statements or offer background. Black and white can also be easily 
incorporated into the brand as black text over white background or white 
text over images. 

BRAND COLOURS

Marigold
RGB: 203, 153, 52 
CMYK: 21, 40, 95, 2 
hex: #CB9934

Ocean blue
RGB: 46, 109, 166
CMYK: 85, 56, 11, 0 
hex: #2E6DA6

Deep green
RGB: 7, 92, 88 
CMYK: 90, 44, 61, 29
hex: #075C58

Sky blue
RGB: 71, 164, 219 
CMYK: 66, 21, 0, 0
hex: #47A4DB



thearkretreats@gmai l .com


